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SLIGRO FOOD GROUP POSTS  
€ 2,670 MILLION SALES IN 2015 

Sligro Food Group N.V.’s sales in 2015 amounted to € 2,670 
million, an increase of 3.8% compared with sales in 2014 of 
€ 2,572 million.

Total sales are analysed as follows: 

Total foodservice sales growth was 4.5% (Q4: 9.8%).  
Excluding the effect of acquisitions, tobacco and week 53  
organic growth was 1.6% (Q4: 1.6%). Including tobacco 
products, the growth figure was 1.5% (Q4: 1.5%). 

Total food retail sales growth was 2.3% (Q4: 7.4%). Growth 
in EMTÉ’s like-for-like consumer sales was positive 0.2%  
(Q4: negative 1.2%).

Group organic growth was 1.1% (Q4: 0.8%). Including  
tobacco products, the growth figure was 1.2% (Q4: 0.9%).

As the financial year comprised 53 weeks in 2015 and 52 in 
2014, week 53 in 2015 has been disregarded in the calculation 
of organic and like-for-like growth.

The complete full-year figures for 2015 will be published on 
21 January 2016.

Veghel, 6 January 2016

On behalf of Sligro Food Group

Koen Slippens
Rob van der Sluijs
Tel. +31 413 34 35 00
www.sligrofoodgroup.com
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(x € million) Q4 Full Year

2015 2014 2015 2014

Foodservice 517 470 1,829 1,749

Food Retail 220 206 841 823

    
Total 737 676 2,670 2,572


